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Explain their understanding about mass communication, convergence 
and public opinion. (C2, PLO1)

√

Discover various issues and influences of communication and mass 
media within the evolving landscape. (C3, PLO2)

√

Demonstrate communication skills across diverse professional 
industries within the field of communication and media studies. (A3, 
PLO5) 

√

Distinguishes the internal and external forces that shape society and 
how they affect communication. (C2, PLO1)

√

Apply the theories, challenges and goals of human communication. 
(C3, PLO2)

√

Demonstrates fundamental skills of critical listening, speaking, and 
presentation in a variety of social and cultural contexts. (A3, PLO6)

√

Explain the correct usage of grammatical rules and APA referencing 
style (C2, PLO1).

√

Prepare credible materials and illustrations to be incorporated into 
essays (C3, PLO2). 

√

Construct various types of academic essays through clearly written 
thesis statements and well-supported topic sentences (P4, PLO3). 

√

Explain the various types and purposes of speeches, namely 
impromptu, informative, persuasive and commemorative speech. 
(PLO1, C2)

√

Demonstrate the ability to prepare a well thought and researched 
speech outline appropriate for audience. (PLO3, P4)

√

Demonstrates effective vocal qualities, language, delivery techniques, 
non-verbal communication, and visual aids for various speech. (PLO5, 
A3)

√

Explain the role and function of contemporary public relations in 
today’s society in a global context (C2, PLO1)

√

Apply contemporary practices and effective solutions for public 
relations situations and crises (C3, PLO2)

√

DMCH1214 Mass Communication

DMCH1224 Human Communication

DMCH1234 English For Academic Purposes

DMCH1244 Public Speaking and Presentation Skills

DMCH1254 Public Relations



Demonstrate the basic process of public relations – research, 
planning, communication, evaluation (P4, PLO3)

√

Describe the fundamentals of multimedia and multimedia's basic 
principles. (C2, PLO1)

√

Display the ability of applying multimedia basic principles to create 
visually effective design. (P4, PLO3)

√

Demonstrate the ability to utilize designated softwares effectively to 
create cohesive multimedia content (A3, PLO6)

√

Explain the fundamentals of marketing theories and concepts that are 
used in the communications field. (C2, PLO1) 

√

Apply the understanding of brand identity and create brand equity 
through brand synergy. (C3, PLO2) 

√

Demonstrate the use of main promotional marketing tools to create 
effective industry-related projects. (P4, PLO3)

√

Explains the correct grammatical rules and appropriate style such as 
the Associated Press stylebook. (C2, PLO1)

√

Apply fundamental writing skills for various formats such as print, 
broadcast and electronic platforms. (C3, PLO 2)

√

Construct content for specific media formats such as news, public 
relations, marketing and advertising. (P4, PLO3)

√

Demonstrate a systematic understanding of fundamental journalistic 
principles and the role of journalism in contemporary society. (C2, 
PLO1)

√

Apply essential journalistic skills and utilising fundamental digital 
media tools to create and present journalistic content across different 
platforms. (C3, PLO2)

√

Demonstrate professional awareness by recognising the importance of 
accuracy, objectivity, and social responsibility in media 
communication. (P4, PLO3)

√

Apply understanding of the role of entrepreneurship within society, at 
the level of the organization, and in own life. (C3, PLO2)

√

Explain how entrepreneurship reveals itself, including start-up 
contexts, corporate contexts, social contexts, and public sector 
contexts. (A3, PLO5) 

√

Develop a business concept to determine its feasibility (A3, PLO10) √

Explain the theories, concepts and ideas needed for audio visual 
content production in the broadcast media and public spheres. (C2, 
PLO2) 

√

Display conventional film and theatrical production techniques for 
acting performances. (P4, PLO3) 

√

Demonstrate practical and creative acting performances for film and 
theatre setting (C4A, PLO9) 

√

Apply understanding of the role of entrepreneurship within society, at 
the level of the organization, and in own life. (C3, PLO2)

√

Explain how entrepreneurship reveals itself, including start-up 
contexts, corporate contexts, social contexts, and public sector 
contexts. (A3, PLO5) 

√

Develop a business concept to determine its feasibility (A3, PLO10) √
Explain various theories and concepts of organizational 
communication. (C2, PLO1) 

√

Relate concepts and issues of effective communication and 
relationships management in the contemporary workplace (C3, PLO2) 

√

Practices an understanding of the processes in global workplace 
contexts such as decision-making, conflict management, managing 
emotions, using technology and diversity. (A2, PLO4)

√

Apply classroom practical skills and techniques in an actual 
workplace. (C2 , PLO11)

√

DMCH1264 Multimedia Design

DMCH1254 Public Relations

DMCH1274 Introduction to Marketing Communication

DMCH1284 Writing for Mass Media

DMCH1324 Acting for Film and Camera

DMCH1314 Entrepreneurship

DMCH1294 Principles of Journalism

DMCH2098 Internship

DMCH2034 Communication in the Global Workplace

DMCH2013 Introduction to Entrepreneurship



Demonstrate relevant competancies and follow through with 
commitment in a professional setting. (A3, PLO4)

√

Display time management skills to deliver quality output in a timely 
fashion. (P4, PLO6)

√

Comprehend the understanding of graphic design elements and its 
principles in media publication. (C2, PLO1)

√

Assemble a compelling visual and functional publication design using 
graphic design techniques. (P4, PLO3)

√

Demonstrate the ability to do graphic design and publication layout 
by using designated software. (A3, PLO6)

√

Explain the advantages and disadvantages of qualitative and 
quantitative methods to analyse published research. (PLO1, C2) 

√

Apply research knowledge on quantitative and qualitative techniques 
in various methods. (PLO2, C3) 

√

Construct a research proposal using research knowledge and skills 
effectively. (PLO3, P4) 

√

Demonstrate understanding of the importance of digital marketing in 
a rapidly changing business landscape. (PLO2, C3)

√

Display the ability to manipulate key elements of a effective digital 
marketing strategy. (PLO3, P4)

√

Demonstrate practical skills in creating an integrated digital 
marketing plan. (PLO6, A3)

√

Explain the role of data graphics in decision making, sharing 
information and sparking discussion. (C1, PLO 1)

√

Choose appropriate data visualizing technique to enhance audience 
comprehension of findings and insights (C2,PLO4)

√

Integrate insights of data in various formats, such as reports and oral 
presentation. (C2,PLO4)

√

Explain the type of creative media production, personnel involved and 
the standard production workflow and creative approach in various 
formats. (C2, PLO1).

√

Prepare media production workflow and creative approach used for 
various formats. (C3, PLO2). 

√

Demonstrate application of learned technology uses and approaches 
in the creation of creative media content. (A3, PLO6). 

√

Explain the role and functions of advertising and how it integrates 
with other form of communication. (C2, PLO1)

√

Discuss advertising effects and its impact on individual, society and 
consumer behaviour. (A2, PLO2)

√

Apply the fundamentals of advertising and promotion to create 
advertising campaign (C3, PLO4)

√

Identify different types of digital camera, light, lenses, aperture-
shutter speed-ISO settings, composition techniques and various 
digital image-editing methods. (C1, PLO1)

√

Manipulate lighting techniques, lens selection, aperture settings 
and/or exposure length to produce desired still imagery result. (C3A, 
PLO7) 

√

Produce photographs and still imagery using photographic 
techniques and current digital manipulation methods. (C3A, PLO7) 

√

Explain how media evolves and influences society through its roles 
and contributions to public interest (C2, PLO1) 

√

Apply knowledge of technology and mass media practices to analyze 
their influence on communication, society and professional 
practices. (C3, PLO 2)

√

Demonstrate the influence of media and digital technologies on 
society, culture, ethics and global implications.(A3, PLO5)

√

DMCH2244 Media, Technology & Society

DMCH2234 Digital Photography Techniques

DMCH2223 Advertising

DMCH2194 Creative Media Production

DMCH2173 Visualing and Communicating Data

DMCH2143 Introduction to Digital Marketing

DMCH2133 Introdiction to Research

DMCH2123 Graphic and Publication Design

DMCH2098 Internship





Year Course Code Course Name Core/Elective/Discipline
DMCH1214 Mass Communication CC 4
DMCH1284 Writing for Mass Media CC 4
DMCH1224 Human Communication CC 4
DMCH1234 English for Academic Purposes CC 4
DMCH1244 Public Speaking and Presentatiuon Skills CC 4
DMCH1324 Acting for Film and Theatre CC 4
DMCH1254 Public Relations CC 4
DMCH1264 Multimediia Design CC 4
DMCH1274 Marketing Communication CC 4
DMCH1294 Principles of Journalism CC 4
DMCH1314 Entrepreneurship CC 4
DMCH2234 Digital Photography Techniques E 4
DMCH2223 Advertising DC 3
DMCH2143 Introduction to Digital Marketing CC 3
DMCH2173 Visual Communication DC 3
DMCH2244 Media, Technology & Society E 4
DMCH2194 Creative Media Production DC 4
DMCH2133 Introduction to Research CC 3

DMCH22123 Graphics and Publication Design CC 3
DMCH2268 Industrial Training CC 8

1

2

Credit Hours

40

50
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